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Package Design
Zora Laundry Detergent- Award Winning Design

A competitive class assignment through Tempo Plastics with
the task of creating a package design for a product of choice,

pre-existing or made up. Logo, brand and package design were
entirely made up. SARANEISHAR



Wrap Design

A competitive class assignment through Mario Design creating a
mask for back-up goalie Michael Hutchinson to wear during their

home game. SARANEISHAR



ACNE STUDIOS
X MULBERR

By Maddison Glendinning

Fresh off its exclusive-to-Canada-and-the-
Us archive sale last week, Acne Studios has
another major announcement - the Swedish
brand has teamed up with British label
Mulberry on a limited edition collection that
launches at select stores across the globe
today.
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Trends of the Month

Acne Studios x Mulberry What's Hot to Visit

Museums around Ontario with Check out our list of everything that
student rates and events that happened this month in the world of
need to be checked out! pop and cutture

Hot off the racks and into the stores,
all you need to know about the fresh
collaboration

Entertainment

™

Art&Culture

24

Arc'teryx Travels

Get your travel gear ready, Arctteryx
offers ameazing deals on adventures
around the world!

e

46

AppleTV+ New Arrivals

The latest on new shows coming to
AppleTV, PLUS, their awesome deal
coming November 1st across

Canada and it provinces

Editorial Design

Creation of a fake magazine company involving nameplate, 2
monthly covers, a TOC and two double page spreads, image

heavy and text heavy. Images sourced from Unsplash, Pexels and
Mulberry fashion. SARANEISHAR



ELKASONS

Package Design

A made up brand for a wine company, creating a logo identity,
packaging design and 3D renderings. Die-lines are created
originally with artwork placed within.

»
ELKASONS

Merlot
2013

Niagara-on-the-Lake

SNOSYMT3

Merlot
2013

ALC T1% BY VOL

Niagara-on-the-Lake,
Ontario, CANADA

ON

Elkasons family Winery
started in 1994 in St.
Catherine’s, Ontario, Canada.
We take pride in our craft
and what we serve to Ontario.

This 2013 Merlot contains
Niagara-on-the-Lake
Merlot grapes mixed with a
noble blend of sweet
aromas and hints of citrus
creating a beautiful crisp
taste.

Paired well with sautéed
mushrooms, pork, veal and
various stewed dishes.

Return bottle for 25¢ refund
where applicable
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WE CAN HELP WITH THAT...

Creating an enjoyable outdoor living space shouldn’t
be a task. Let Georgian Bay Landscaping Company take
care of all your outdoor designing needs.

Visit www.georgianbayland.ca for more details LANDSCAPING CO.

LANDSCAPING CO.
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Branding Design

A fictional landscaping company based within Orillia, ON.
Collateral material designed for logos and identity, styleguide,

brochures, social media posts and magazine ads. SARANEISHAR
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Advertisement Design

Ads created from pre-existing companies, shown within Canadian
Living, following magazine media kits and reader demographics
to create successful advertisements. SARANEISHAR



CAN | DIE
FROM THIS?

Poster Design

HOW DO | KNOW IF THIS
REAL OR NOT?

DON'T BEAFRAID
TO USE YOUR VOICE.

LESS THAN 10 % OF THOSE SUFFERING FROM
OBSESSIONS OR COMPULSIONS WILL SEEK ANY
KIND OF EFFECTIVE TREATMENT.

DESIGNEDTHINKING.COM/0CD

A poster design surrounding an awareness of choice and creating
collateral advertisements to be shown in multiple environments.
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Travel Offers
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THINGS TO DO - gatass \ HISPLACE  TRAVELOFFERS

Campgrounds & Parks

Festivals & Events

Food & Beverage

Things to Do

eberg Sailboat Tours
el 12 ting ot $95 CAD oo

Whether you like to plan in advance or just go with the flow. you'll never run out of things to do here
in Newfoundland and Labrador. Wildlife? Gheck. History? Of course. And culture? We speak more
dialects of English than the English do. But perhaps the best thing to do when you visit here is
absolutely nothing at all. Except maybe to relax and breathe deeply. filling your Lungs with (copious
amounts of) fresh clean air that's been filtered and flavoured by the 16-million square miles of
Atlantic Ocean at your feet

make connections

BOOKATRI

ICEBERG VIEWING FERRY BOAT TOURS:

Website Design

An assignment promoting Newfoundland and Labrador and

increasing tourism by media, advertisments and other design

promotions. Collateral material was designed side by side with

another designer as a team (shown is self design of the project). SARAWNEISHAR



Book Cover Design

A redesign of existing book covers sourced from Barrie Public
Library. Makeovers of dust flaps were approached with the intent
of selling a book, literally, by it's cover. This remake was designed
for the teenage and young adult demographic.

Horse Lover's MysterY

MICHELE SCOTT
Author

I grew up knowing | wanted to

be a writer. I'm very close to my
family and friends and | love
being around them. | also enjoy
talking with and being around
other writers because writing can
beisolating. The other passion in
mylife are my horses. They nour-
ish the soul and in many ways
keep me sane. It'sa busy life. |
have three kids, write full time,
manage the house and sprinkle
inafewmore responsivilties in
there and some sanity is needed
Iwrite books that | hope make
people laugh a little, escape from
the stress of day to day life and
hopefully they feel a connection
tomy characters. | hope | connect
with you!

DEATH REINS IN

Michaela Bancroft i i ining busir ith riding
lessons--and four from her gue,
y Prett. But the 7 i Audrey is

. e
found in the stalls, strangled to death with reins...

Michaela knows she should let the cops handle it, but detecting is be-
coming second nature for the beautiful horse trainer. Besides, the mur-
deris too close to home for her to get involved. She just never expected
the clues to take her from the dark corners of a seedy country-western
bar to a Malibu estate that harbors the secrets of one of the most well-re-
nowned quarter horse owners in the country. But what secrets are worth
dying for? Michaela might want to find the answers fast because next on
the killer's hit list.

N

Praise for Saddled with Trouble

“Agalloping great ride of a mystery."
- Karen Macinerney, author of Murder on the rocks
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Mystery

FIC
Scott

MICHELE SCOTT

Praise for Michele Scott's
Wine Lover's Mysteries

“All the sparkle, complexity, and
romance of a fine champagne.”
-Nancy Fairbanks, author of the
Cullnary Mysteries

“A perfect blend of murder and
page-turing fiction!"
~Holly Jacobs, author of Confessions
ofa Party Crasher

“Edgy and suspenseful.”
-Romantic Times

"Asuperb amateur sleuth tale
starring an upbeat heroine and a
fabulous prime suspect."

- Midwest Book Review

"An amateur sleuth...readers will
growto love.”
~The Mystery Reader

www.penguin.com
Cover Design by Sara Weishar
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@ benefaction

Business Gard Design

A school project for a fictional organ donor company. Our goal

was to make our own wordmarks and logo for a donor card meant

to be carried around with a possible donor. The card includes

personal information as well as donating preferences. SARANEISHAR



Fasanenstr. 6910719 Berlin

Formorenf
photokurst

Brochure Design

3590
photokunst@breede.de
johanna-breed

MAGIC OF SILE
NC
DER STILLE E/MAGIE

OPENING NIGHT GALA

Sat 10 August 7:00-9:00 PM

FEATURING ARTWORK OF RENOWNED PHOTOGRAPHERS

nart Durehed » René Groebli » Thomas Hoepker Monique
Jacol Hannes Kilian « Birgit Kleber « Barbara Klemm « Jens Knigge Koichiro Kurita
Robert Lebeck Herbert Li a Marcelli - Vera Mercer Stefan Moses Valentina
2:‘urabnu « Ulrike Ottinger « Marek Pozniak « Sheila Rock « Max Scheler Liselotte

Strelow + Karin Székessy Donata Wenders « Kurt Wyss

Nomi Baumgartl «

A school project that supplied imagery and a wordmark. Our task
a?] students was tp make a greyscaled brochure for a fictional
photography festival. My goal was to break the grid and flow

images and lines over each panel to show fluidity.

MAGIC OF
SILENCE

MAGIE

BERLIN

PHOTOGRAPHY FESTIVAL 2019 DERSTILLE
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